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Swiss watchmaking in July 2025
Rally driven by uncertainties in the US

Swiss watch exports returned to growth in July, boosted by the uncertainties surrounding US tariffs. Exports
increased by 6.9% year-on-year, to almost 2.4 billion francs. However, excluding the impact of exports to the
United States, they would have decreased by 0.9%.

Swiss watch exports in July 2025 12 months moving average
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Watches with an export price between 200 and 500 francs (+7.3%) and those above 3,000 francs (+9.4%)
recorded steady growth, while the category of watches priced below 200 francs (export price) shrank by
1.9%.

Swiss watch exports to the United States jumped by 45.0% in anticipation of high US tariffs. In reality, this
was a move to build up local stocks and provides little insight into the actual state of the market. Japan,
meanwhile, fell significantly (-10.1%), followed by China (-6.5%), which returned to negative territory. Hong
Kong (+4.6%) and Singapore (+14.8%) made notable headway, while the United Kingdom remained stable
(+0.2%).

Allthe figures released by FH refer to exports data and not to sales to end-consumers. Differences between these two types of data may therefore exist. These data must
be regarded as consolidated figures gathering export results from all Swiss watch companies. They obviously cannot reflect the individual results of one particular company
or k§Iroup of compalnies, knowing that business activity may greatly vary from one to the other. The data can be subsequently revised or adjusted. The most recent
publications prevail.



