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Swiss watchmaking in November 2025
The decline continues

The fall in Swiss watch exports worsened in November, dropping by 7.3% to 2.2 billion francs. One month
from the end of the financial year, the cumulative decline is now 2.2%.
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Apart from watches with an export price between 200 and 500 francs, which achieved growth of 6.8%, all
other segments saw a marked decline, of 7.8% by value.

The United States again impacted heavily on the overall result, falling by 52.3%. The United Kingdom returned
to growth (+7.9%), while Hong Kong (+3.1%) continued the recovery that began in September. Conversely,
Japan remained on a downward trend (-4.1%). Singapore achieved growth of 4.9%, while China fell back
slightly (-3.2%).

Allthe figures released by FH refer to exports data and not to sales to end-consumers. Differences between these two types of data may therefore exist. These data must
be regarded as consolidated figures gathering export results from all Swiss watch companies. They obviously cannot reflect the individual results of one particular company
or k§Iroup of compalnies, knowing that business activity may greatly vary from one to the other. The data can be subsequently revised or adjusted. The most recent
publications prevail.



